Adding
Categories

STEP ONE
Select if the brand
is a not for profit
or for profit.

STEP TWO
Select the
Category Group
for your first
category.

STEP THREE
Click Add to Entry
for your intended
category.

STEP FOUR

Repeat steps 2 &
3 until you have
selected all
categories.

Category Finder

Not for Profit/For Profit Status

Eniries for non-profifs receive a 50% discount on entry fees. To ast your rates, please select if you are entering a Mot for prefit or For Profit brand.
Eniranis may be osked to provide proof of non-profit status.

Adding Categories

After selecting your non-profit/for profit atafue, select the category group of the first category you are enfering thie cose info. Select your infended
category from fhe list below, then select the ADD TO ENTRY bufton. Continue this process until you have selected all categories that you wish to
enter thiz effort info. Then, select the CONTINUE button on the right-hand side of the screen.

Plaase sslect if the brand you are  Category Group

entering is a non-profit or for-profit
a O Industry Categories

company.
O Audience
O Mot for Profit
. ' Brand Content,
@ For Profit

Entertainment &
Experience

Business Achievement
Commerce & Shopper
Digital

Health & Wellness

CoOO0COOo

Markefing Innovafion
Solufions

Media Planning &
Innovation

(o]

-]

Positive Change
O Topical & Annual Events

Search by Category Name

Start typing the name of a category you would like
to enter and then pick i from the list.

Choose your Category(s) - 4 Maximum
Each category submission requirez o :eparate entry fee.

After you've added one category, you may odd ancther cafegery froem a different category group by selecting the next categoi roup above.

Continue to add cafegories until you have selected all categories that you wish fo enter this case info.

Positive Change

Environmental - Brands / Pasitive Change

ADD TO ENTRY

g Erands with marketing programs that have measurably shified audicres (E28 or 326) behavior teward more emvinanmentally sustainable choices, and/ar grawn demand far
mare sustainabie products and sarices by ircarporatng envirormentally-conscious messaging Mo their marketing cormmunications. Sfforts ansered must have 25 cos of thei main

strategic akjectives changing sudiencs behaviar tawards mars ervirenmentally sustainable cheices and eviranmentally censcious messaging must be 2 part of the marketing
cammunications. Entrants should address haw the sustainadility goal retates back to the overall brand, arganization and business strategy.

Social Goad - Brands | Positive Change
The Pasitive Change: Social Goad categary celebrates marksting efforts praven effective in addressing a social prablem ar in expanding an existing pragram in ways that benefit aur
society. Any effart that setc out to give back in some way for the greater gocd is eligible to ermer. kaybe it was for profit, maybe not. Maybe you gat paid, maybe you didn’s. Ary and all
marketing communications affarts, whether full campaigns or unique efforts within a campaign ane efigible to 2nter as long as measurable resuits exist. Recognizing brands that are
making the world @ battar lace by Lsing the power of their commuricators plasforms for “pood” This category celebrates foeprofit band effons that effectively comiined busiress
geals with a social cause [health, 2ducation, community, family, ete} and successfully related that cause back to the company’s overall brand strategy, resulting in positive business and
social impacs. Mote: Efforts focused on dseace awareness & education must enter the Diseace Awareness & Education: Advocacy; Phanma Coporate categories - they are nat aligible
bere.

Selected Categories For This Entry

Efforte can be entered infe @ maximum of £ categories. To remove a category, use the ()
symbol below.

Efforis may be entered in o maximum of 4 categories in the Effie US Awards.

CATEGORY

Industry Categories

Agricultoral, Industrial & Building =]

Business Ackizvement

Deavid vx. Gcliath a

Mariosting lssovation Sclutions

Customer Experience | Marketing [nnaovaticn Sclutians =]
Positive Change
Envirommental - Brands | Positive Change a

CONTINUE

Feb. 25th - 5995
March Oth - $1505
March 18th - 52345
March 28th - 52745

STEP FIVE
Click Continue
once you have
selected all
intended

categories.

*Enfiries received by Jan. 25th will receive a 10% discount.
Review eligikility, deadiine & fee info hame.

If you have any questionz, please email enfries@effie.org.
ENTRY RESOURCES

Entrantz are included te review enfrant resources for more information on submitting a sirong
case. Resources include the Effiecfive Enfry Guide, video support, and case study sampiles.

ENTRY PORTAL INSTRUCTIONS

Adding/Edifing Responses for Mulfi-Category Submission Instructions

Erntrants are included to review entrant resources for more infermation on submitting a sfromg
case. Resources include the Efective Eniry Guide, video support, and case study samples.

ENTRY PORTAL INSTRUCTIONS

Adding/Edifing Responses for Muli-Category Submission Instructions
Step-by-Step Enfry Porfal Submission Instrucfions

Fleaze do not open multiple tabs of the Entry Porfal within the same browser, as this may lead to
technical issues.

FAgs: Click on the Help bufton in the upperright comer of thiz page.

Technical lssues: If you experience any gliches or are having frouble with the sysfem, please
do not hesitate to emall us. Pleass include your Entry ID#, a screenshot of the issue you are
experiencing, the browser you are using, and a brief descripfion of the preblem. Entrants are
never penalized with a late fee due to technical izzuss.



Tailoring Responses

Before your effori began, what was the sialte of the brand's business and the markeiploce Jcategory in which it c...

WWhat was the
strategic challenge
that stemmed from
this business
situation?

Provide context on
the degree of
difficulty of this
challenge and
detail the business
need the effort was
meant o address.

Explain
characteristics or
trends in the
market (2.g.
government
regulations, size of
market, societal
trends,
weather/environment
situations, iz )
Provide context
about your brand
and business
situation, including
main competitor
spend, position in
market, category
benchmarks, etc.
What were the
DEmiers you were
tasked to
avercome?

auestion
Before your effort began, what was the state of the brand's business and the marketplace/category in which it
competes?
MULTI-CATEGORY SUBMISSION
By default, this answer will apply to all categories this entry is entering. To change which categories this answer applies
to, use the button below and uncheck categories that should not have this answer applied.
SHOW/HIDE —
STEPHTEST
EDIT YOUR ENTRY COMPETITION
Brand Exparience - Digital E-6148-731 2021 Effie Awards United States
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